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Background
While still in its nascent stages of development, the
movement for increased product stewardship by manufacturers is beginning to take hold in the U.S. Several initiatives
and negotiations are underway that are assessing various
approaches to shift more responsibility for the management
of used products and packages to manufacturers. Whether
referred to as product stewardship, manufacturer responsibility, or extended product responsibility, at their core, these
initiatives call for a more fair and effective means for
managing discarded products and packaging, and a shared
role for consumers, government, retailers, and manufacturers in funding and implementing management systems.
In representing a diverse coalition of stakeholders in the
issue, the NRC has a vital role to play in shaping the debate
and driving the future of product stewardship policy in the
U.S. To provide its members an overview of the issues
driving the movement to product stewardship, in November
2001 NRC published a white paper on manufacturer responsibility.
The white paper defines the concept and provides
several examples of initiatives in the U.S. and Europe under
which manufacturers are assuming a greater role in managing their products at the end-of-life and designing their
products based on environmental considerations.

Purpose and Application
NRC has identified several key principles of effective
and equitable product stewardship policies. Together these
principles constitute an evaluative framework that NRC will
apply to analyze and assess the strength of product stewardship policies and initiatives. NRC may take formal
positions on product stewardship policies based on the
adherence of such initiatives to the principles below.

Key Principles:
• Encourages practices that follow the solid waste management hierarchy - reduce, reuse, and recycle first,
dispose last.

• Establishes goals that will result in the design of products
that maximize reuse and recyclability and minimize
environmental impacts throughout the life cycle of the
product.
• Defines clear, achievable, and measurable goals and
establishes mutually agreed upon timelines within which
key environmental and production milestones will be
met.
• Ensures that all parties that design, produce, sell, or use
a product have a financial and physical responsibility for
minimizing the product’s environmental impact throughout all stages of the product’s life cycle.
• Establishes a shared level of responsibility for end-of-life
management commensurate with the ability of parties
to influence the life-cycle impacts of the product.
• Internalizes the costs of recovering and managing
products at the end of life into the costs of producing,
selling and using products, so that those costs are not
solely borne by government.
• Formally binds parties to achieving goals through signed
covenants, agreements, legislation, regulation, or other
types of public commitment statements that ensure
accountability if goals are unmet.
• Ensures that legacy waste (products discarded prior to
an effective date of take-back requirements) and
orphan waste (products from companies no longer in
existence) will be managed in accordance with, and as
an integral element of, the product stewardship policy.
• Requires that all information necessary to determine
total system costs, compliance with signed agreements,
and achievement of environmental goals is made
publicly available.
• Provides incentives and disincentives to encourage
compliance.
• Grants flexibility to parties responsible for addressing
environmental impacts of products in determining how
to best address those impacts.
• Creates reuse and recycling options that are convenient
and cost-effective for consumers and businesses.
• Protects against socially and environmentally unsound
and/or illegal management methods.
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